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GOAL: PROMOTE REDEVELOPMENT OPPORTUNITIES ALONG THE BIG BEAVER CORRIDOR.

GOAL: PROMOTE REDEVELOPMENT WITH A GREATER MIX OF LAND USES, PARTICULARLY NEW
RESIDENCES.

GOAL: TRANSFORM BIG BEAVER CORRIDOR INTO A DESTINATION OR “PEOPLE PLACE”
CHARACTERIZED BY ROUND-THE-CLOCK ACTIVITY AND AN EXCITING NIGHTLIFE.

GOAL: MAINTAIN A UNIFIED VISION FOR TRANSFORMING BIG BEAVER ROAD INTO A WORLD-
CLASS BOULEVARD, WHILE IMPROVING THE CORRIDOR BY FOCUSING ON EACH OF ITS
NEIGHBORHOODS.

GOAL: MAINTAIN AND IMPROVE EXISTING BUSINESSES ALONG BIG BEAVER CORRIDOR.

GOAL: TRANSFORM THE CORRIDOR INTO A PEDESTRIAN-FRIENDLY ENVIRONMENT.

GOAL: CONTINUE TO PROVIDE CONVENIENT PARKING FOR USES ALONG THE CORRIDOR, BUT
PROMOTE PARKING THAT IS UNOBTRUSIVE AND OCCUPIES THE SMALLEST POSSIBLE LAND
AREA.

GOAL: PROMOTE TRANSIT USAGE ALONG THE CORRIDOR AND TRANSIT CONNECTIONS TO THE
WIDER REGION.

GOAL: BEAUTIFY THE BOULEVARD THROUGH THE ADDITION OF NEW LANDSCAPING AND
ENHANCEMENT OF EXISTING LANDSCAPING.

GOAL: EMPOWER GREAT DESIGN.
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Vision Fair Discussion Topics pp. i-v

Stakeholder & Experts Workshop Comments pp. v - vi
Market Studies (Housing and Commercial/Business) ~ pp. Vil - Xv
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Passenger Car Rental

Formal Wear and Costume Rental

Used Car Dealers

Furniture Stores ) )

Camera and Photographic Supplies Stores
Paint and Wallpaper Stores

Contfectionary and Nut Stores

News Dealers and Newsstands

Gift, Novelty, and Souvenir Stores

Used Merchandise Stores



Outdoor Power Eauipment Stores ~

Musical Instrument and Supplies Stores
Warehouse Clubs & Supercenters

Art Dealers

Veternarv Services






Food

Eat/Drink .
General Merchandise

Furniture

Iransportation & Utilities

Drugstore
Apparel

Hardware

Vehicle Service

Miscellaneous
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Food

Eat/Drink

General Merchandise

Furniture

Iransportation & Utilities

Drugstore
Apparel

Hardware

Vehicle Service

Miscellaneous

TOTAL

$1.829.688.000
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994.92%.000

821.569.000

1.075955:000
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Eat/Drink .
General Merchandise
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Iransportation & Utilities
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Apparel
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