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Learning objectives

In this session you will learn:

» Tactics to prevent and respond to rumors and misinformation

» Importance of networks and partners

» Factors to consider when determining if you should respond to false information, or not
» How to apply your skills for a simulated health event



Rumors and misinformation
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Not all rumors are bad. Rumors can be useful.

* They can indicate new incidents and related community perceptions.
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Networks are key
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Rumor management

Which rumors do we care about?

Information that
harms reputation
& diminishes trust

in LPH/MDH

Information that
pose a public
health risk

Myths & harmful
practices

Misinformation
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Rumor management

Rumors often fly in the absence of credible and frequent
information. Therefore, first, give people the most accurate
information possible, promptly and completely!

e Communicate and engage early

e Be transparent

e Listen to people’s concerns

e Show empathy

e Provide information on what is being done

e Let the community know that they are part of the solution, and how they can help
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Important considerations

Meet the demand/needs of the audiences.

Silence increases ambiguity and confusion.

Simply denying a rumor does not eliminate ambiguity; it may even increase it.

Address the rumor directly where needed. Not all need a response.

Use credible spokespersons and speakers to address rumors.
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Understanding public perception

(Absolute truth) - (Virtual truth) = Public perception —
Based on facts, Shaped by Can be driven by
science, and popular opinion, rumors and
data media, misinformation -
influencers, etc.




Approaches to understanding public perception

Utilize approaches to:

* Monitor and track concerns, Intercept Hotlin s Social
. . interviews listening
suggestions, barriers, knowledge
levels, practices, and beliefs

* Include social media monitoring that Focls
e ) rou
captures rumors, mis/disinformation, dis%ussi%ns Surveys, Behay, -l

and fake news polls insights

(online,

offline)

* Detect offline rumors and
misinformation

. .. KAP studies
* Analyze behavioral insights Modia (knowledge r;l'allldrr:g to
J ealth care

) . . ) alelaliéelyigle attitudes, K
* Use data to inform decision-making oractices) workers



What is social listening?

A quick and responsive search method
to collect, analyze, and understand
public perceptions (at scale)

What is social listening?




Why do we need social listening?

Inform & help design —

comms strategies

Track and ID new

rhf\l \ outbreaks

Improve demand
.f 5’ Influence & guide for public health
v public opinion services
Why do we need social listening? / / /
Monitor
Uncover rumors and effectiveness &

misinformation impact




Be strategic

Utilize data and insights collected to inform decision-making:

e Plan, define outcomes, and desired impacts accordingly

e |dentify topics and channels of interest

e Monitor to identify key rumor and misinformation narratives, spreaders, and the extent of spread
e Analyze data and insights, and update communication strategy




Detect sighals

How to / steps to take to identify potential rumors and

misinformation: . . )
Top rising topics
* Monitor weekly velocity of topics of interest to detect a
surge of online interest Risk - Underlying Conditions 150%
Other discussed symptoms 108%

* Direct focus to the topics that have a high velocity rate
Youth 47%

* Contextualize the interest surge using human analysis to Research & Development W 44%
determine cause/rationale/other factors Current Treatment ¥ 35%
Protection from Transmission 29%

Confirmed Symptoms 1 20%

Supportive Care (Healthcare) 119%

Personal Measures 1 16%

COVID-19 Vaccines 1 15%



Online tools

» Direct on platforms (Facebook, X, etc.)

» Online tools and simple search
functionality

» Discussions that identify trending topics
(e.g., health workers, community leaders)

» Online tools like Google Trends, Meltwater, CrowdTangle, and others automate the collection of large amounts of data
that can be aggregated, analyzed, and visualized

* The tools mentioned should not be viewed as a recommendation or endorsement. Consult with your local health department about the
availability and use of tools and resources available in your area.



Tools: Google Trends

_ —

Indexed Google searches represented over a specific r—

time period

> Search for a key word, phrase or topic
(created by Google to include synonyms

for same concept)

> Identify change in search interest over

time

> Identify specific peaks in search interest




Tools: Google Trends

Example of COVID-19 and mpox in Minnesota in 2022

COVID-19 . monkeypox :

® el ) : ® TR yp + Add comparison
search term —earcn term
Minnesota 10/28/21- 6/20/23 ~ All categories ¥ Web Search ¥

[«
AN

Interest over time (2




Tools: Google Trends

Example of COVID-19 and mpox in Minnesota in 2022

Compared breakdown by metro

» Compare volume of key .
- monkeypox

term/topic mentions -
breakdown by counties or areas

» Which areas are driving the
search interest?

".I-i

Color intensity represents percentage of searches LEARN MORE

> Is there a reason?

Sort: Interest for COVID-19

1

La Crosse-Eau Claire WI

Rochester MN-Mason City IA-Austin MN

Duluth MN-Superior WI

Minneapolis-St. Paul MN

Fargo-Valley City ND

Showing 1-5 of 6 metros  »



Tools: Google Trends

Example of COVID-19 in Minnesota in 2022

COVID-19
* What queries related to the key
termS/tOpiCS are people Searching Interest by metro @ Metro ~ = 4 <O < Related queries @ Rising ~ g <O <
fOI’? 1 bd veritor at-home covid-19 test Breakout

2 flowflex covid-19 home test Breakout
* |dentify the fastest rising queries in
. . . 3 on/go covid-19 antigen self-test Breakout
time period selected, ranging from

. 4 reddit the bachelor Breakout

1% increase to breakout (breakout =
+5’000%) 5 centurylink.net login Breakout

Showing 1-5 of 25 queries >

* Two topics related to at-home COVID
tests were identified as breakouts



Tools: Google Trends

Example of mpox in Minnesota in 2022

] monkeypox

* Mpox cases, vaccine, and spread

were IdentIfIEd as brea kOUtS Interest by metro (%) Metro ~ = 4 o <L Related queries (7) Rising ~ g O <
 Communications response can be ! monkeypox cases Breskout

gUIded by What people are 2 monkeypox vaccine Breakout

searching for

3 monkey pox Breakout

¢ Thls can InC|Ude pre- and 4 monkeypox spread Breakout

debunking related to detected

rumors and misinformation > monkeypoxus reskout

Showing 1-5 of 25 queries >



Tools: CrowdTangle

Example of air quality concerns in Minnesota in 2022

* Explore the volume of
engagements that news
articles and other website

pages have generated when

shared on social media

* Explore public social media
posts that have shared the
content

* Develop and adapt
communications messaging
based on what is being
circulated

RE PP

SOENNIED )
2 , FACEBOOK INTERACTIONS Download
~ Fastest mobile

_/ Best price. 0 46 i) 38 ©7

s TOP REFERRALS
News Weather Sports VERIFY  wefh+

€) Facebook W Twitter @ Reddit Instagram

b KARE 11+ KARE 11 INVESTIGATES LAND OF 10,000 STORIES

TIMES POSTED TOTAL INTERACTIONS TOTAL FOLLOWERS

2 21 538,000

LOCAL NEWS
@ KARE 11 Jun 19, 2023 21 K4

Air quality alert begins Tues« @ e
southern, central Minnesota [uG—

Jun 20, 2023 0 B

2021 © CrowdTangle

MPCA said in a statement Monday that an air quality alert will be in
effect from Tuesday, June 20 to Thursday, June 22 in central and
southern Minnesota.



Group activity

Exercise — Exercise - Exercise

In groups, based on the scenario you’ve been provided,
determine...

» What rumors might you anticipate from key target audiences?
How might you monitor these rumors?

Which rumors are of most concern to you?

YV V V

What steps would you take to manage a rumor to decrease its
spread/potential damage?

Instructions

» Your group will have 20 minutes to complete the tasks above
» ldentify a person to report out and provide a short (<3 min) summary
to the larger group

Exercise — Exercise - Exercise



Resources

Additional resources:

1. How to Address COVID-19 Vaccine Misinformation - CDC (cdc.gov)

How to Conduct a Rapid Community Assessment - CDC (cdc.gov)

3. Public health taxonomy for social listening on monkeypox conversations - World Health
Organization (who.int)

4. WHO and UNICEF training: Social Listening and Integrated Analysis - YouTube

N



https://www.cdc.gov/vaccines/covid-19/health-departments/addressing-vaccine-misinformation.html
https://www.cdc.gov/vaccines/covid-19/vaccinate-with-confidence/rca-guide/index.html
https://www.who.int/publications/m/item/public-health-taxonomy-for-social-listening-on-monkeypox-conversations
https://www.who.int/publications/m/item/public-health-taxonomy-for-social-listening-on-monkeypox-conversations
https://www.youtube.com/watch?v=hiNx7MggOnY
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