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H is for HUMAN:
Building HIV Awareness with 
Foundational Public Health 
Responsibilities



By the end of this presentation, attendees will be able to: 
• Engage with community partners to develop messaging that resonates with 

targeted audiences. 

• Identify how the Foundational Public Health Capabilities of community 
partnership development and communications can be integrated into public 
health activities. 

• Identify a variety of communication channels, including social media, that 
can be used to engage targeted populations and deliver the most up-to-date 
public health information and resources. 

Objectives
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Band of Ojibwe
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• Callie Bassett, Registered Nurse, Fond du Lac Human Services Division
• Alyssa Marttila Savage, Infection Prevention Specialist, Fond du Lac Human Services Division
• Diane Yourczek, Program Coordinator, SLC Public Health
• Rillis Eklund, Public Health Nurse, SLC Public Health
• Suzy Van Norman, Public Health Nurse, SLC Public Health
• Donovan Doffing, Public Health AmeriCorps Member, SLC Public Health
• Abby Voss, Public Health AmeriCorps Member, SLC Public Health
• Emily Iverson, Public Health AmeriCorps Member, SLC Public Health



Consulting Partners
Subject Matter Experts/ Advisors

• Jean Larson, MS, APRN, PMHNP-BC, HIV Nurse Specialist, MDH

• Ellen Hill, MSc, Northeast Region District Epidemiologist, MDH

• Cedar Savage, RN, MSN, PHN, CLC, Turtle Mountain Band of 

Chippewa, Infectious Disease American Indian Liaison, MDH

• Dr. James (Jamie) Conniff, MD, MPH, Fond du Lac Human 

Services Division, Min No Aya Win Human Services Center 



• In 2021, the Minnesota Legislature provided a $6 million annual appropriation for 
local and tribal health departments, to carry out the work of strengthening 
Minnesota's public health system post-COVID.

• The funded projects provide insight into the most efficient and effective ways to 
assure public health has the expertise, skills, and capabilities it needs to meet new 
and emerging public health challenges.

• Innovation in communications, data, and partnerships
• Old way vs. new way 

Infrastructure Grant

https://www.health.state.mn.us/communities/practice/systemtransformation/infrastructurefund.html


Foundational Public Health Responsibilities



Budget
• $127,000 total 

• March 10th, 2023 - Funding awarded for the project
• June 30th, 2023 - Deadline for spending funds

Timeline



Communication Goals
• Increase awareness of risks, resources, prevention and 

treatment options among populations living with HIV and 
at risk of contracting HIV.  

• Increase awareness of the HIV outbreak among people 
who don’t know that this is an ongoing issue in our region. 

• Destigmatize HIV. 



Lead with art 
• Aesthetic experience
• Emotional engagement 
• Personal & cultural resonance 
• Responsive to lived experiences 

Strategies in
Communications

Tailor channels to your audience 
• Find the right outlets for the message 
• Tap into community partner knowledge 
• Meet your audience where they are 

University of Florida
Center for Arts in Medicine 

https://arts.ufl.edu/sites/creating-healthy-communities/resources/evidence-based-framework/


Plan & design with partners
• Start at the beginning, together 
• Many areas of expertise; all valued
• Consider compensation 

Divide labor; leverage strengths 
• Define roles to align with organizational systems & strengths
• Amplify work partners are already doing 
• Develop internal relationships as well 

Strategies in
Community Partnership Development 



Speak through trusted messengers 
• Local experts lend trust & credibility 
• Connections to community 

Bring a gift (swag) 
• Honor & value the whole person 
• Build trust 
• Community members become messengers

Strategies in both 
Communication & Community Partnership Development 

Artist Shaun Chosa Dr. Jamie Conniff



Partnerships 



The Message
• Collaborators were integral to 

message development. Expertise in: 
⚬ Community outreach 
⚬ Disease prevention & control
⚬ Communication  

• How to achieve communication 
goals? 
⚬ Bring info & resources to 

populations most at risk 
⚬ Destigmatize with visibility
⚬ But wait! Start here: 

“You are loved.”   



The Art 
• Title: Zhaabwii (Ojibwe word for 

survivor) 
• The Red Road

⚬ Returning to traditions 
⚬ Living purposefully, in 

alignment with cultural values
⚬ Interconnectedness: each 

person has their own journey, 
but many are together on the 
road. 

⚬ Inner strength & resiliency 



Zhaabwii (Survivor)

Initial art proposal 
with historical photo

Shaun Chosa



Communication Channels 
• T-shirts
• Swag bags
• Press release
• Billboards
• Bus Wraps
• Banners
• Posters
• Digital Displays
• Social media 

(posts and paid ads)



T-shirts
• 2,500 
• Quality matters
• Destigmatization in action
• Solidarity of seeing other 

people in the same shirt, 
spreading the same message

• Walking advertisements 

T-sh irt s  = 
$18 ,79 5



Swag Bags
• 2500 distributed at 20+ locations
• Contents:  

⚬ Cinch Sack
⚬ Socks
⚬ Deodorant
⚬ Shampoo
⚬ Conditioner
⚬ Body Soap
⚬ Condom
⚬ Sticker Including Art
⚬ Sticker Including QR Code

Swag b ags  = 
$19 ,850



Outreach



114  E 2n d  St
Six Mo n t h s

I-35 
@510 4  Ra m se y St

Fo ur Mo n t h s

217 E 1s t  St
Six Mo n t h s

Billboards

Billb o a rd s  = 
$22,50 0



DTA Bus Ads
(Duluth Transit Authority)

12 Ceiling Wraps
38,000 impressions 

per month

Headliners
1,515,475 impressions per month

Total impressions (approximate): 

9,320,850 
over 6 months!

Bus  ad s= 
$25,0 0 0



Educational Materials
• Tailored for print and virtual



Impressions Interactions Cost

761,521 4,426 clicks $3,789

60,529
6,755 views

11.16% view rate $653

207,056
205,052 (2nd run, August)

390 clicks
393 clicks (2nd run, August)

$2,500

18,030
28,032 (2nd run, August)

480 clicks
834 clicks (2nd run, August)

$2,500

Social Media
By the Numbers
June 19 - July 18 



stopHIVnorthland.org
5,547 Views since 

May 12th



Anne Graves
GravesA@StLouisCountyMN.gov

Jenna Olson
OlsonJ1@communityhealthboard.org

Questions?
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