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About me

Brenna San Angelo

Northern Arizona University 2022 – Bachelors in Environmental 
Science emphasis in Policy and Administration 
Minor in Community Health

Why I joined Americorp? 

When I am not working, I am spending time with my 1-year-old 
son and husband, digging in the dirt, or trying to get my hands on 
a good book 

Born and raised in Minnesota
Currently living in Pine Island



Terms of Service
• 1st term: Minneapolis Health Department – 

Communications and Homegrown 

• Working alongside the Communication 
Coordinator Scott Wasserman

• Main focus: Social Media, internal/external 
newsletters, and creating outreach materials 

• 2nd term: Olmsted County – Environmental Lab 
and Healthy Homes 

• Revamping the website 

• Creating outreach materials and news releases



Social Media

• Facebook and Twitter
• Month, week, and days 

awareness 
• Campaigning 
• Informing people on events 



Messaging strategies 
• Establishing goal and audience 
• Create sale pitch – the catch
• What message are we trying to send to audience?
• What will you say to persuade them? 
• Why should they support the department or get involved?
• What is in it for them?
• What support can we provide?
• How can you connect this back to the mission or purpose of the organization? 

Focus on: 
• Using plain language 
• Clear and concise 
• Stay away from passive language and use active voice
• Connect to everyone
• Avoid jargon, acronyms, and technical terms











Helpful Tools and Platforms

• Canva 
• Hemingway
• Accredited and highly regarded resources: CDC, MDH, EPA, etc. 
• Ads 
• Metrics



Metrics

• Valuable insight to see what works
• View post engagement 
• View number of clicks visited (number of people visiting resources)
• Great way to show partners the engagement received in post 





Contact 
information

Brenna San Angelo

brenna.sanangelo@olmstedcounty.gov

mailto:Brenna.sanangelo@olmstedcounty.gov


Communications with County 
Commissioners & Local Public Health

Informing vs. Empowering



Background

 Contact: mlyon@mncounties.org
 Michigan Technological University
 Second year with AmeriCorps & the Association of 

Minnesota Counties
 Primary projects: 

 Opioid settlement logistics

 Cannabis legalization research

 Public health nuisance handbook

 Research for how counties can support unhoused 
populations 

 Master of Public Health
 University of Minnesota



Opioid Settlement Overview

Distributors McKesson, 
Cardinal Health, 

AmerisourceBergen and 
manufacturer Johnson and 

Johnson.

The second round of 
settlements includes 
Allergan, Walgreens, 

Walmart, Teva, and CVS.

First round will bring in 
more than $300 million to 

Minnesota.

87 counties and 143 cities 
supported the agreement 
during the first round of 

settlements.

The second round of 
settlements will bring in 

~$235 million to Minnesota.



Informing 
Commissioners 
and 
Administrators 

 Early winter: second round of settlement sign on

 Commissioners needed to pass a resolution giving 
administrators/CEOs the authority to sign on to 
the settlements 

 Communication methods:

 Weekly emails

 Phone calls



Empowering 
Local Public 
Health as the 
Chief Health 
Strategists

 Minnesota Memorandum of Agreement named local public 
health as the chief strategist to identify, collaborate, and 
respond to local issues on how to leverage and disperse the 
funds.

 Public Health, especially Local Public Health, understands 
what will best serve their community to help mitigate the 
opioid epidemic. 

 As chief health strategists, local public health departments 
can use the opioid settlement funds to create a strategic 
plan and goals that will most effectively help their 
communities.

  Communication methods:

 Monthly opioid settlement sharing sessions

 Opioid Settlement Toolkit

 Technical assistance via emails and phone calls

 Advisory group for reporting to DHS



Differences in Communication Styles

Commissioners

• Informing/education of opioid 
settlement updates.

• Directing administrators to pass 
a resolution and sign on to 
each of the settlements.

• Reinforcing the importance of 
the timing and the importance 
of public health as the chief 
strategist.

Local Public Health Staff

• Informing of opioid settlement 
updates.

• Empowering LPH as chief 
health strategists.
• Helping LPH present to 

county boards
• Encouraging collaboration of 

local public health between 
counties.



The Success

 All 87 counties signed on to each of the new 
settlements a week before the deadline!

 The only organization to meet the first deadline.

 Strong County Commissioner and Public health 
relations helped with the city and school sign on 
process.

 Minnesota Counties/Cities will receive 75% of an 
additional $235 million for opioid epidemic 
response efforts.



Thank you!
mlyon@mncounties.org



Thank you!

Questions?

Public Health Consultants
Bonnie-bonnie.brueshoff@gmail.com; 
952-381-7485
Renee-rsfrauendienst@gmail.com; 
320-282-6598

22

mailto:Bonnie-bonnie.brueshoff@gmail.com;
mailto:Renee-rsfrauendienst@gmail.com
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