
City Council Update



2018 YTD Marketing 
Successes

• On pace to directly create 33% 1st-Time 
Visitors

• Generated $175M - Earned Media Coverage
• Influenced 16% YOY Air Passenger Growth
• Created 238,000 Group Sales/Sports Room 

nights (73% of goal)
• 1% TDF Growth 
• 4% Workforce Growth 
• 1.1% Hospitality Fee Growth
• 2.7% Gross Retail Sales Growth
• 3.5% Occupancy Growth (STR)
• 2.6% ADR Growth (STR)
• 6.2% RevPar Growth (STR)



Florence  
Marketing Action Plan

• Continuous assessment of Destination 
Conditions with EMD and Tourism 
Community (member survey research)

• Provided ongoing Traveler Tips and 
Information via Website, Social Media, 
Email, Call Center and Media

• Conducted Facebook Live - Key Messages: 
‘The Beach has Never Looked Better,’ ‘Pack 
your Patience,’ and ‘Fly Don’t Drive.’

• Worked with airlines on air service 
promotion in fall nonstop markets

• Revised ads to promote Fall & Future 
Visitation



NEW Accountability Report

IMPROVEMENTS
• Vendor Column added 
• Detailed description column 
• Summarized by category 
• Posted Quarterly on: 
MyrtleBeachAreaCVB.com
MyrtleBeachAreaChamber.com

http://MyrtleBeachAreaCVB.com
http://MyrtleBeachAreaChamber.com


Thank You!


