
Promoting Myrtle Beach as a premiere year-round destination

January –March 2023 Update
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Jan - March 2023 Myrtle Beach A-Tax Allocations
A-TAX Marketing activities promote visitation to Myrtle Beach through a wide range of promotions, including 

increased focus on general consumer promotions, digital promotions, groups marketing and event promotions 
targeting South Carolina visitors more than 50 miles away from the destination
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Creative Development - $16,190.70 - 8%

Destination Publicity - $6,546.22 - 3%

Digital - $62,438.23 - 29%

General Consumer Promotion - $21,235.06 - 10%

Group Sales - $10,212.83 - 5%

International Promotion - $1,583.05 - 0.5%

Outdoor & Print - $8,958.02- 4%

Research - $6,271.57 - 3%

Television - $35,674.86 - 17%

Social and Serach Media - $41,522.19 - 20%

$212,158



Jan. – March 2023 Myrtle Beach TDF Allocations
TDF Marketing Activities will promote visitation to Myrtle Beach through a wide range of promotions, including leisure advertising campaigns, groups 

marketing, general consumer promotions and publicity, golf and international marketing. All campaigns will be supported with research and tracking to 
maximize return on investments. 
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Air Service - $125,112.08 - 2%

Creative Development - $1,521,926.62 - 25%

Destination Publicity - $141.205.72 - 2%

Digital - $942,044.38 - 15%

General Consumer - $797,329.26 - 13%

Golf - $496,158.03 - 8%

Group Sales - $402,532.77 - 7%

International - $129,279.73 - 2%

Outdoor & Print - $32,495.15- 0%

Research - $296,510.51- 5%

Television - $697,496.71 - 10%

Social and Search Media -$627,501.12 - 11%

$6,209,592



T h is  a d v e rtis in g  c a m p a ig n  la y e r ru n s  

th ro u g h o u t th e  y e a r a s  th e  b a s e  la y e r o f 

o u r p ro m o tio n  o f T h e  B e a c h  b ra n d .  T h e  

e v e rg re e n  m e s s a g in g  a n d  c re a tiv e  le t 

v is ito rs  k n o w  “Y o u  B e lo n g  a t T h e  B e a c h ” 

b y  p ro m o tin g  “6 0  M ile s  W h e re  Y o u  

B e lo n g ”

2 0 2 3  C A M P A I G N S

‘ALWAYS-ON’ 
CAMPAIGN
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T h is  y e a r’s  c a m p a ig n  

fe a tu re s  fo u r n e w  30 -s e c o n d  

s p o ts  w ith  c o m p a n io n  15-

s e c o n d  s p o ts .

NEW BEACH WITH 
THE BEST ADS

S U M M E R  P A I D  M E D I A
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myrtlebeachmeetings.com

Your meeting belongs in Myrtle 

Beach – the perfect spot for 

conferences, retreats and 

more. Here, you’ll find top-flight 

accommodations along with 

serious Southern hospitality. Take 

care of business – then escape to 

endless fun on the Grand Strand.

BRING IT TO
.

Best-in-c lass facilit ies

More than 80 golf courses

Scan to learn more and 
see our facilit ies guide.

BIG MEETING?
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2 0 2 3  G R O U P S  C A M P A I G N

1st ESPORTS EVENT
Sports market’s Esports FAM in 2022 
resulted in a collaboration with 
Shenandoah University to present a new 
and exciting Esports event in Myrtle 
Beach in March 2023.
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Th e  5-d a y  e v e n t b ro u g h t in  firs t-tim e  

v is ito rs  fro m  a ll o v e r th e  w o rld .

WORLD’S STRONGEST MAN

ECONOMIC
IMPACT

$8 

million
Estimated economic impact 

to the Grand Strand

38,0

00
Attendees 

over 5-days

11,

000
Total room nights 
attributed to WSM
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WORLD’S STRONGEST MAN

VISITORS CAME FROM 
NEAR & FAR

24
Visitors from 24 Countries 

seen in Myrtle Beach During 
Event

70

%
Attendees 

were Visitors

88%
Domestic Visitors 
traveled over 160 

Miles
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In  a d d itio n  to  th e  

e c o n o m ic  im p a c t, th e  

s h o w  w ill b ro a d c a s t 

b e a u tifu l s h o ts  o f 

Th e  B e a c h  to  m o re  th a n  

70 c o u n trie s .

MEDIA 
EXPOSURE

950
K

Americans tune 
in via CBS

470 
MILLIO

N
Homes reached with the 

television broadcast

WORLD’S STRONGEST MAN
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• F e a tu re s  10  B re w e rie s  & s e v e ra l 

B e e r-Re la te d  A ttra c tio n s

• Vis ito rs  c a n  g e t a  d ig ita l p a s s  o r 

e x p lo re  v ia  p rin te d  tra il g u id e

• Pa rtic ip a n ts  e a rn  p rize s  w h e n  

c h e c k in g  in to  s to p s  a lo n g  th e  tra il 

w / d ig ita l p a s s

MYRTLE BEACH BEER 
TRAIL

N E W  P R O J E C T
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Trip A d v is o r re c e n tly  p u b lis h e d  th e ir to p  10  

m o s t s e a rc h e d  s u m m e r d e s tin a tio n s .  M y rtle  

B e a c h  w a s  s e c o n d  in  th e  n a tio n  (b e h in d  

Orla n d o ).

S U M M E R  O U T L O O K

THE BEACH IS THE #1 SUMMER 
BEACH DESTINATION
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• Vis it M y rtle B e a c h A re a CVB . c o m

• Re a d  th e  2 0 2 2  A n n u a l Re p o rt

• F o llo w  u s  o n  s o c ia l m e d ia :

• @MyrtleBeachCVB 

• @MyMyrtleBeach

• @VisitMyrtleBeach

H I G H L I G H T S

LEARN MORE
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