
 

 

 

AGENDA 
REGULAR SESSION 

MONDAY, JULY 22, 2019 7: 00 PM 

PRESIDING: THE HONORABLE MAYOR JOSEPH R. PETERSON 

CHAIRPERSON OF THE EVENING: THE HONORABLE ROBERT ALDERMAN 

 

CALL TO ORDER 

PLEDGE OF ALLEGIANCE  

ROLL CALL: Mayor Peterson, Alderman, Calvin, DeSana, Maiani, Sabuda, Schultz 

PRESENTATIONS 

PRESENTATION OF PETITIONS 
 

PUBLIC HEARINGS 

1. Tax Rate Budget Hearing – 2019 City Tax Rate to support 2020 Fiscal Year Operations 

 

UNFINISHED BUSINESS 
 

CALL TO THE PUBLIC 

At this time, any persons having matters of immediate importance which they were unable to place in 

writing prior to the agenda deadline may approach the podium to address Mayor and Council. 
 

CONSENT AGENDA 

All items listed under the Consent Agenda are considered routine by the City Council and will be 

enacted by one motion. There will be no separate discussion of these items, unless a Council member 

so requests, in which event the items will be removed from the Consent Agenda and added to the 

regular agenda in New Business.  
 

2. Approval of Council Meeting Minutes – July 1, 2019 

3. Citizen Communication – C. Rowland 

4. Wyandotte Jaycees City Dumpster Request 

5. Special Assessment Placements – Various Services 

6. Special Event Application – National Park Service Property Use Request 

7. Planned Development District Application Referral to Planning Commission – 2544 Biddle  

8. Installation of Boatlift – 23 Walnut 
 

NEW BUSINESS 

9. WFD Clinical Facility Affiliation with Schoolcraft College 

10. Branding, Marketing, And Promotions Strategy 

11. Purchase Agreements: 

a. Sale of former 2726 9th for new construction 

b. Sale of former 161 St. Johns to adjacent property owners 

12. Wayne County Tax Foreclosed Property Acquisition 

 

BILLS & ACCOUNTS 
 

REPORTS & MINUTES 

Municipal Service Commission   July 10, 2019 

Museum Monthly Revenue Report   June 2019 

Recreation Commission    June 12, 2019 
 

REMARKS OF THE MAYOR, COUNCIL, & ELECTED OFFICIALS 

NEXT MEETING OF THE CITY COUNCIL: August 5, 2019 

ADJOURNMENT 



 
 

PUBLIC HEARING 
 

Now is the time and place to hear objections,  

if any, regarding the following item(s): 

 

 

 

Budget Hearing 
2019 Tax Rate  

to Support  

2020 Fiscal Year Operations 
 

 
 



CITY OF WYANDOTTE 

REQUEST FOR COUNCIL ACTION 

 

 

MEETING DATE: July 22, 2019 AGENDA ITEM # ____   
 

 

ITEM:    2019 City Tax Rates to Support 2020 Fiscal Year Operations 

 

 

PRESENTER:  Todd A. Drysdale, City Administrator 

                    

INDIVIDUALS IN ATTENDANCE:  N/A 

 

BACKGROUND:  The following City property tax rates are being submitted for your adoption 

for the 2020 Fiscal Year pursuant to sections 211.23 E and 211.34 D of Michigan Compiled 

Laws and Public Act 40 of 1995: 

 

City Operating      $14.9840/Thousand $ of Taxable Value 

Refuse Collection and Disposal   $  2.5020/Thousand $ of Taxable Value 

Debt       $  2.5020/Thousand $ of Taxable Value 

Drain #5 Operation and Maintenance   $  2.7620/Thousand $ of Taxable Value 

 

 

The attached resolution will satisfy the above referenced Public Act requirements.  Also, the 

above rates reflect the maximum authorized rates that can be considered. 

 

Please refer to the attachment for details and the source of said tax levies  

  

   

STRATEGIC PLAN/GOALS: To be financially responsible 

 

ACTION REQUESTED:  Approve the necessary tax rates as presented.   

 

BUDGET IMPLICATIONS & ACCOUNT NUMBER:  Approved tax rates will be 

incorporated into the budget being prepared for the 2020 Fiscal Year which will be adopted prior 

to October 1, 2019. 

    

IMPLEMENTATION PLAN:    Approved tax rates will be used for the tax bills mailed on August 

1, 2019.  The issuance of tax bills will be coordinated through the City Treasurer’s and City 

Assessor’s Office. 

 

COMMISSION RECOMMENDATION:    N/A 

 

CITY ADMINISTRATOR’S RECOMMENDATION:   Concur 

 

LEGAL COUNSEL’S RECOMMENDATION: N/A 
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PUBLIC HEARING



 

MAYOR'S RECOMMENDATION:  

 

LIST OF ATTACHMENTS:  1.  Schedule of City Tax Rates 

 

MODEL RESOLUTION:  

 
 

RESOLVED BY CITY COUNCIL that 

 

WHEREAS, this City Council of the City of Wyandotte has been advised by the City Assessor 

that the 2019 State Taxable Valuation for property located within the City of Wyandotte is 

$555,118,529 as compared to $540,328,514 State Taxable Valuation for the 2018 tax year plus 

2019 additions; 

 

 

NOW, THEREFORE, BE IT RESOLVED THAT the City Administrator has recommended 

that the Wyandotte City Tax Rate for the Fiscal Year Ending September 30, 2020, shall be set at 

$14.984 operating, $2.5020 refuse collection and disposal, $2.5020 debt service (to include 

$145,646 related to the renovation of the Yack Arena, $227,804 related to the construction of a 

new Police/District Court facility, $249,173 for the renovation of 3200 Biddle Avenue, $231,700 

for the renovation of the Central Fire Station, $60.000 for the purchase of new ambulances, and 

$100,000 for the purchase of new police vehicles), and $2.7620 for the operation and 

maintenance of Drain #5 for a total tax levy of $22.7500 per thousand dollars assessed valuation 

of the State Taxable Value; and 

 

BE IT RESOLVED by the City Council that the communication from the City Administrator 

submitting the proposed tax rates for the 2020 

 Fiscal Year is hereby received and made part of the hearing file scheduled for tonight’s meeting; 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



City of Wyandotte 

Tax Rate Millages - City Rates 

Fiscal Year Ended September 30, 2020 

 

 

 
Millage Authorized Headlee Origin 

    

Operating $12.5000 $11.9840 Charter of Wyandotte, Michigan 

 

 

Operating $3.0000 $3.0000 Charter of Wyandotte, Michigan (Voter 

Approval May 7, 2019) 

 

    

Debt Levy $3.0000 $2.5020 Charter of Wyandotte, Michigan 

    

Refuse Collection $3.0000 $2.5020 Public Act 290 of 1927, PA 298 of 1917,  

PA 30 of 1975 

    

Drain #5-O&M N/A N/A Council Resolution 

    

    

    

 

 

Note that the debt levy and the S/W Relief Drain Operation and Maintenance levy are limited to 

the amount required to pay obligations during the 2020 Fiscal Year. 

 

 

 

 

 

 

 

 

 

 



RESOLUTION

DATE: July 22, 2019

RESOLUTION by Councilperson  ________________________________________________

RESOLVED BY CITY COUNCIL that

WHEREAS, this City Council of the City of Wyandotte has been advised by the City Assessor
that the 2019 State Taxable Valuation for property located within the City of Wyandotte is
$555,118,529 as compared to $540,328,514 State Taxable Valuation for the 2018 tax year plus
2019 additions;

NOW, THEREFORE, BE IT RESOLVED THAT the City Administrator has recommended
that the Wyandotte City Tax Rate for the Fiscal Year Ending September 30, 2020, shall be set at
$14.984 operating, $2.5020 refuse collection and disposal, $2.5020 debt service (to include
$145,646 related to the renovation of the Yack Arena, $227,804 related to the construction of a
new Police/District Court facility, $249,173 for the renovation of 3200 Biddle Avenue, $231,700
for the renovation of the Central Fire Station, $60.000 for the purchase of new ambulances, and
$100,000 for the purchase of new police vehicles), and $2.7620 for the operation and
maintenance of Drain #5 for a total tax levy of $22.7500 per thousand dollars assessed valuation
of the State Taxable Value; and

BE IT RESOLVED by the City Council that the communication from the City Administrator
submitting the proposed tax rates for the 2020 Fiscal Year is hereby received and made part of
the hearing file scheduled for tonight’s meeting.

I Move the adoption of the foregoing resolution.

MOTION by Councilperson _______________________________________________

SUPPORTED by Councilperson ________________________________________________

YEAS COUNCIL NAYS
______ Alderman ______
______ Calvin ______
______ DeSana ______
______ Maiani ______
______ Sabuda ______
______ Schultz ______



CONSENT AGENDA

RESOLUTION

DATE: July 22, 2019

RESOLUTION by Councilperson  ________________________________________________

BE IT RESOLVED that the following items on the consent agenda be approved:
2. Approval of Council Meeting Minutes – July 1, 2019
3. Citizen Communication – C. Rowland
4. Wyandotte Jaycees City Dumpster Request
5. Special Assessment Placements – Various Services
6. Special Event Application – National Park Service Property Use Request
7. Planned Development District Application Referral to Planning Commission – 2544

Biddle
8. Installation of Boatlift – 23 Walnut

I Move the adoption of the foregoing resolution.

MOTION by Councilperson _______________________________________________

SUPPORTED by Councilperson ________________________________________________

YEAS COUNCIL NAYS

______ Alderman ______
______ Calvin ______
______ DeSana ______
______ Maiani ______
______ Sabuda ______
______ Schultz ______



 CITY OF WYANDOTTE 

REGULAR CITY COUNCIL MEETING 

 

A Regular Session of the Wyandotte City Council was held in Council Chambers, on Monday, 

July 1, 2019, and was called to order at 7:00pm with Honorable Mayor Joseph R. Peterson 

presiding. 
 

The meeting began with the Pledge of Allegiance, followed by roll call.

 
Present: Councilpersons Robert Alderman, Christopher Calvin, Robert DeSana, Megan Maiani, 

Leonard Sabuda, and Donald Schultz 
 

ABSENT: NONE 
 

Also, Present: Todd Browning, City Treasurer; Theodore Galeski, City Assessor; William Look, 

City Attorney; Greg Mayhew, City Engineer; and Lawrence Stec, City Clerk 

 
PRESENTATIONS  

 

PRESENTATION OF PETITIONS 
 

PUBLIC HEARINGS 

2019-271 PUBLIC HEARING: STREET VACATION, 4TH NORTH OF CLARK  

By Councilperson Schultz, supported by Councilperson Maiani 

At a regular session of the City Council of the City of Wyandotte. 

RESOLVED BY THE CITY COUNCIL OF THE CITY OF WYANDOTTE 

WHEREAS, this Council by resolution has deemed it advisable and necessary for the health, 

welfare, comfort and safety of the people of the City of Wyandotte, to vacate, abolish and 

discontinue the hereinafter described land in the City of Wyandotte, County of Wayne, State of 

Michigan, as a public street, more particularly described as: 

That part of the City owned 4th Street, formerly known as 5th Street, 

lying north of Clark Street between McKinley to the east and the 

Railroad to the west abutting Lots 46 and 47 of The Alkali 

Subdivision of a part of a tract of land belonging to the Estate of 

George Clark, deceased, East of the Detroit Lima and Northern 

Railroad and west of Biddle Avenue as recorded in Liber 22 of Plats, 

Page 22 Wayne County Records.   

WHEREAS, due notice has been given of the hearing of objections to said vacating, abolishing 

and discontinuing; and 

WHEREAS, said hearing having taken place in accordance with such notice, and zero objections 

having been offered, and this Council still being of the opinion that said vacating, abolishing and 

discontinuing is advisable; now, therefore, 

BE IT RESOLVED that the above described 4th Street between McKinley to the east and the 

Railroad to the west and Clark Street to the north, shall be and the same is hereby declared 

VACATED, DISCONTINUED, AND ABOLISHED as a public street, and shall become the 

property of the adjacent property owners. 

Motion unanimously carried. 
 

2019-272 PUBLIC HEARING: ALLEY VACATION, MCKINLEY/RR/HUDSON/CLARK 

By Councilperson Schultz, supported by Councilperson Maiani 

At a regular session of the City Council of the City of Wyandotte. 

RESOLVED BY THE CITY COUNCIL OF THE CITY OF WYANDOTTE 

WHEREAS, this Council by resolution has deemed it advisable and necessary for the health, 

welfare, comfort and safety of the people of the City of Wyandotte, to vacate with easement the 
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sixteen (16) foot wide alley located west of McKinley and east of Railroad, south of Hudson and 

north of Clark in the City of Wyandotte, County of Wayne, State of Michigan, as a public alley, 

more particularly described as: 

The sixteen (16) foot wide alley abutting Lots 39 thru 49 and the fifty (50) foot wide 

public street of “The Alkali Subdivision” of a part of a tract of land belonging to the 

Estate of George Clark, deceased, East of the Detroit Lima and Northern Railroad and 

west of Biddle Avenue as recorded in Liber 22 of Plats, Page 22, Wayne County 

Records, and abutting Lots 88 thru 98 of Hudson’s Sub’n of Part of Lot 4 of the Geo. 

Clark Estates Sub’n, Sec’s 20 and 21 (T.3S., R.11E.), Ecorse (now City of 

Wyandotte), Wayne Co., Mich. As recorded in Liber 22, Page 23, Wayne County 

Records. 

WHEREAS, due notice has been given of the hearing of objections to said vacating; and 

WHEREAS, said hearing having taken place in accordance with such notice, and zero objections 

having been offered, and this Council still being of the opinion that said vacating is advisable; 

now, therefore, 

BE IT RESOLVED that the above described alley shall be and the same is hereby declared 

VACATED, as a public alley, reserving to the City of Wyandotte, a Municipal Corporation of 

the State of Michigan, its successors and assigns forever and in perpetuity from the date hereof, 

an easement on, over, under, across, and within as described below for the purpose of 

constructing, operating, maintaining and repairing existing and future public utilities, sewers and 

drains, and that said City of Wyandotte, its contractors, employees, agents successors, assigns 

and lessees shall at all times have free ingress to and egress from said alley easement, to 

construct, operate, maintain and repair said existing and future utility lines of every nature, and 

sewers and drains.  Further as a part of this vacation the adjacent owner or owners shall be 

responsible for the cost to terminate the overhead utilities within this easement. 

BE IT FURTHER RESOLVED that there is hereby reserved to Ameritech, its successors and 

assigns, an easement on, over, under, across and within said sixteen (16) foot wide easement for 

the purpose of constructing, erecting, operating, maintaining, and repairing its existing and future 

telephone communication system consisting of poles, lines, wires, cables and apparatus; and that 

said Ameritech, its contractors, employees, agents, successors and assigns shall at all times have 

full ingress to and egress from said sixteen (16) foot wide easement for said purpose. 

BE IT FURTHER RESOLVED that there shall be a gate installed and maintained for access to 

the garage at 333 Hudson, Wyandotte, by the adjacent developer.   

BE IT FURTHER RESOLVED that no structures, or any article or thing whatsoever shall be 

constructed or maintained on, over, under, across, or within the sixteen (16) foot easement of the 

above described alley except the erection of a brick wall or obscuring wall, and concrete 

pavement, by the abutting property owners provided it does not interfere with the guying of 

utility poles and that in the exercise of 

the easement and ingress and egress rights heretofore reserved herein said City of Wyandotte shall not 

be liable for any injury or damage to, or disturbance of, nor shall it have any duty to pay for or replace, 

any animate or inanimate improvement on, over, under, across, or within said sixteen (16) foot 

easement. 

Motion unanimously carried. 
 

UNFINISHED BUSINESS 
 

CALL TO THE PUBLIC 
 

CONSENT AGENDA 

2019-273 CONSENT AGENDA APPROVALS  

By Councilperson Schultz, supported by Councilperson Maiani 

BE IT RESOLVED that the following items on the consent agenda be approved: 

3. Approval of Council Meeting Minutes – June 17, 2019 
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4. Traffic Control Order #2019-09: Handicap Sign at 334 Elm 

5. Special Events: 

a. 2019 WSAF Entertainment Contract – The Meltdowners 

b. 2019 WSAF Children’s Entertainment Area – Airborne Bouncers 

c. Special Event Application – Wine Dotte Bistro Wedding Event 

6. Rezoning Application Referral – Mulberry & Walnut between 3rd & 4th  

7. Toter Purchase 

Motion unanimously carried. 
 

2019-274 MINUTES  

By Councilperson Schultz, supported by Councilperson Maiani 

RESOLVED that the minutes of the meeting held under the date of June 17, 2019, be approved as 

recorded, without objection. 

Motion unanimously carried. 
 

2019-275 TRAFFIC CONTROL ORDER 2019-08: HANDICAP SIGNS AT 334 ELM 

By Councilperson Schultz, supported by Councilperson Maiani 

BE IT RESOLVED that Council concurs with the recommendation of Chief Zalewski as set forth in 

Traffic Control Order 2019-09 for the installation of “Handicap” signs in front of 334 Elm Street, 

Wyandotte, MI  48192. 

BE IT FURTHER RESOLVED that the Department of Public Service be directed to install said signs 

and the City Clerk be authorized to sign said order. 

Motion unanimously carried. 
 

2019-276 2019 WSAF – ENTERTAINMENT CONTRACT/MELTDOWNERS 

By Councilperson Schultz, supported by Councilperson Maiani 

BE IT RESOLVED that Council concurs with the Special Event Coordinator to approve the 

entertainment agreements for various artists listed below to provide musical entertainment during the 

2019 Wyandotte Street Art Fair, with funds to be paid from account #285-225-925-730-860, for the 

following dates, times, and costs: 

Performer Date Time Cost 

The Meltdowners Wednesday, July 10, 2019 4:00 – 6:00PM $200 

BE IT FURTHER RESOLVED that the Mayor and City Clerk are hereby directed to execute the 

Entertainment Agreements on behalf of the City of Wyandotte. 

Motion unanimously carried. 
 

2019-277 WSAF CHILDREN’S ENTERTAINMENT AREA – AIRBORNE BOUNCERS 

By Councilperson Schultz, supported by Councilperson Maiani 

WHEREAS the Special Event Coordinator is recommending the approval of a contract with Airborne 

Bouncers to use the Old Theater Lot, located at the intersection of Elm and First Streets, for the 

provision of amusement rides and inflatables in the Children’s Area of the 2019 Wyandotte Street Art 

Fair. 

BE IT RESOLVED that Council Concurs with the recommendation of the Special Event Coordinator, to 

approve of the contract for Airborne Bouncers, with set-up starting at 9am on Thursday, July 9th and 

tear-down ending no later than 9am on Sunday, July 14th; AND 

BE IT FURTHER RESOLVED that Airborne Bouncers must add of the City of Wyandotte to their 

insurance policy as additional insured and sign a hold harmless agreement as prepared by the 

Department of Legal Affairs.  

Motion unanimously carried. 
 

2019-278 SPECIAL EVENT APPLICATION – WINE DOTTE BISTRO WEDDING  

By Councilperson Schultz, supported by Councilperson Maiani 

BE IT RESOLVED that Council Concurs with the recommendation of the Special Event Coordinator, 
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Fire Chief, Police Chief and Recreation Superintendent to approve the use of City Parks and property 

including:  

Wine Dotte Bistro/K & K Enterprise, LLC: August 3rd 2019 – 3 pm to 1 am  

• Request to close the alley at 2910 Van Alstyne  

for the event held on August 3rd 2019 provided the group add the City of Wyandotte as additional 

insured to their insurance policy for incidents on the alley and all city property and sign a hold harmless 

agreement as prepared by the Department of Legal Affairs. 

Motion unanimously carried. 
 

2019-279 REZONING APPLICATION REFERRAL – MULBERRY & WALNUT 

By Councilperson Schultz, supported by Councilperson Maiani 

BE IT RESOLVED that the application for rezoning of the property at Mulberry and Walnut between 3rd 

and 4th Street is hereby referred to the Planning Commission for the required public hearing.  

Motion unanimously carried. 
 

2019-280 TOTER PURCHASE 

By Councilperson Schultz, supported by Councilperson Maiani 

BE IT RESOLVED that Council concurs with the recommendation of the City Engineer to Purchase 144 

– Ninety-Six (96) Gallon Carts from Cascade Engineering of Grand Rapids, Michigan in the amount of 

$6,730.56 from Account No. 290-448-850-540.  Each cart to be black with the City of Wyandotte’s logo 

and serial number to be on the cart and include a standard ten (10) year warranty.   

Motion unanimously carried. 
 

NEW BUSINESS  

2019-281 REAPPOINTMENTS TO THE DDA 

By Councilperson Schultz, supported by Councilperson Maiani 

BE IT RESOLVED that the City Council hereby CONCURS in Mayor Joseph Peterson’s 

recommendation in the following re-appointments to the Downtown Development Authority, terms to 

expire June 2023: 

• Anne Majlinger 

• Norm Walker 

• John Jarjosa 

Motion unanimously carried. 
 

2019-282 TAX RATE BUDGET HEARING SCHEDULING 

By Councilperson Schultz, supported by Councilperson Maiani 

WHEREAS the City Administrator has filed a copy of the communication relative to the 2020 Fiscal 

Year Operating Budget and Corresponding Operating Tax Millage Rate; 

NOW, THEREFORE, BE IT RESOLVED that this Council shall hold a Budget Meeting, in accordance 

with Public Act 40 of 1995, in the Council Chambers of the Wyandotte City Hall, 3200 Biddle Avenue, 

Wyandotte, on July 22, 2019, at 7:00 pm 

BE IT FURTHER resolved that the City Council will act on the 2019 operating millage rate pursuant to 

Public Act 75 of 1991, at the July 22, 2019, Council meeting after the closure of the required Budget 

Hearing. 

Motion unanimously carried. 
 

2019-283 HIRING OF PROBATIONARY OFFICER – D. COLE 

By Councilperson Schultz, supported by Councilperson Maiani 

BE IT RESOLVED that council concurs with the determination that a vacancy exists for the position of 

police officer and the council authorizes the filling of such vacancy; AND 

BE IT FURTHER RESOLVED that subsequent to a physical agility test, background investigation, and 

interview panel conducted by the police department, candidate Daniel Cole, be offered employment as 
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probationary police officer contingent upon the attainment of his Michigan law enforcement license, 

successful completion of a physical, drug screen, and psychological examination.     

Motion unanimously carried. 
 

2019-284 2019 JAYCEES HAUNTED HOUSE 

By Councilperson Schultz, supported by Councilperson Maiani 

BE IT RESOLVED that Council authorizes the Wyandotte Jaycees to use the City Property at 3131 

Biddle Avenue for their Annual Fall Fund Raising Project provided the required liability and property 

insurance is received in accordance with the Permit To Allow Wyandotte Jaycees To Use The Building 

at 3131 Biddle Avenue, Wyandotte; AND 

BE IT FURTHER RESOLVED that the Mayor and City Clerk are authorized to execute said Permit as 

presented to Council on July 1, 2019 contingent on an inspection of the property by the City Engineer. 

Motion carried. 

YEAS: Councilpersons Alderman, Calvin, DeSana, Sabuda, Schultz 

NAYS: None 

ABSTAIN: Councilperson Maiani 
 

2019-285 SALE OF FORMER 2129-2135 11TH STREET 

By Councilperson Schultz, supported by Councilperson Maiani 

BE IT RESOLVED that Council concurs with the communication from the City Engineer regarding the 

sale of a portion of the Former 2129-2135 11th Street, Wyandotte; AND 

BE IT FURTHER RESOLVED that Council accepts the offer from Lucas and Stephani Hrabnicky, to 

acquire 16.67 feet of the former 2129-2135 11th Street for the amount of $833.50, AND  

BE IT FURTHER RESOLVED that the Department of Legal Affairs is hereby directed to prepare the 

necessary documents and the Mayor and Clerk are hereby authorized to sign said documents. 

Motion unanimously carried. 
 

2019-286 LEASE OF CITY OWNED PROPERTY: OUTDOOR CAFÉ – 2910 VAN ALSTYNE 

By Councilperson Schultz, supported by Councilperson Maiani 

BE IT RESOLVED that Council concurs with the recommendation of the City Engineer and Department 

of Legal Affairs regarding the lease of City owned property known as part of Parking Lot No. #1 to 

Wine Dotte Bisto, 2910 Van Alstyne for their Outdoor Café; AND 

BE IT FURTHER RESOLVED that the Mayor and City Council be authorized to execute the Lease of 

said property at presented to the Council on July 1, 2019.  

Motion unanimously carried. 
 

2019-287 PD PLANNED DEVELOPMENT DISTRICT APPLICATION – 3708 3RD ST. 

By Councilperson Schultz, supported by Councilperson Maiani 

BE IT RESOLVED that the communication from the Planning Commission regarding a change to 

the approved PD Plan at 3708 3rd Street is hereby received and placed on file; AND  

BE IT FURTHER RESOLVED that Council concurs with the request and hereby approves the 

shared office space/hourly to daily rental by businesses in need of conference area at 3708 3rd Street.  

Motion unanimously carried. 
 

 2019-288 BILLS & ACCOUNTS 

By Councilperson Schultz, supported by Councilperson Maiani 

RESOLVED that the total bills and accounts of $1,072,415.59 as presented by the Mayor and City Clerk 

are hereby APPROVED for payment.  

Motion unanimously carried. 
 

REPORTS & MINUTES 

Beautification Commission    June 12, 2019 

Cultural & Historical Commission   May 9, 2019 

Museum Monthly Revenue Report   May 2019 
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Fire Commission     June 11, 2019 

Municipal Service Commission   June 12, 2019 

Planning Commission     May 16, 2019 

Police Commission      June 11 & 25, 2019 

Retirement Commission    May 17, 2019 

Zoning Board of Appeals & Adjustment  June 5, 2019 

 

REMARKS OF THE MAYOR, COUNCIL, & ELECTED OFFICIALS 

 

ADJOURNMENT 

2019-289 ADJOURNMENT 

By Councilperson Schultz, supported by Councilperson Maiani 

RESOLVED, that this regular meeting of the Wyandotte City Council be adjourned at 7:52 p.m. 

Motion unanimously carried.  

 

 

       

____________________________________ 

   Lawrence S. Stec, City Clerk 



MINUTES

RESOLUTION

DATE: July 22, 2019

RESOLUTION by Councilperson  ________________________________________________

RESOLVED that the minutes of the meeting held under the date of July 1, 2019, be approved as
recorded, without objection.

I Move the adoption of the foregoing resolution.

MOTION by Councilperson _______________________________________________

SUPPORTED by Councilperson ________________________________________________

YEAS COUNCIL NAYS

______ Alderman ______
______ Calvin ______
______ DeSana ______
______ Maiani ______
______ Sabuda ______
______ Schultz ______
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RESOLUTION

DATE: July 22, 2019

RESOLUTION by Councilperson  ________________________________________________

BE IT RESOLVED that the communication from Carole M. Rowland, PHD, regarding business
registration is hereby received and placed on file.

I Move the adoption of the foregoing resolution.

MOTION by Councilperson _______________________________________________

SUPPORTED by Councilperson ________________________________________________

YEAS COUNCIL NAYS
______ Alderman ______
______ Calvin ______
______ DeSana ______
______ Maiani ______
______ Sabuda ______
______ Schultz ______



Council and Mayor: 

The Wyandotte Jaycees are utilizing 3131 Biddle for their annual Haunted House.  We are asking if a 

dumpster can be donated to clear out all of the trash and debris that is in the building from previous 

years.  The Haunted House fundraiser is projected to bring in tens of thousands of dollars in fundraising 

money to further assistance to the community during Thanksgiving and Christmas.  We would 

appreciate a positive response to our request. 

 

Sincerely, 

 

Joel Adkins and Danielle Boura 

Haunted House Co-Chairs 2019 
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RESOLUTION

DATE: July 22, 2019

RESOLUTION by Councilperson  ________________________________________________

BE IT RESOLVED that Council permits the Wyandotte Jaycees to utilize a city dumpster at no
charge to the organization for the cleaning of the property 3131 Biddle prior to the start of their
Haunted House season with dates and times TBD; AND

BE IT FURTHER RESOLVED that the Council directs the Wyandotte Jaycees to work with the
Department of Public Service to coordinate and fulfill this request.

I Move the adoption of the foregoing resolution.

MOTION by Councilperson _______________________________________________

SUPPORTED by Councilperson ________________________________________________

YEAS COUNCIL NAYS
______ Alderman ______
______ Calvin ______
______ DeSana ______
______ Maiani ______
______ Sabuda ______
______ Schultz ______
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RESOLUTION

DATE: July 22, 2019

RESOLUTION by Councilperson  ________________________________________________

RESOLVED by City Council that Council hereby concurs in the recommendation of the City
Administrator in his communication regarding the list of various services performed by the
Department of Public Service; AND

BE IT FURTHER RESOLVED that Council directs the City Treasurer to spread said charges on
the 2019 Summer Tax Roll.

I Move the adoption of the foregoing resolution.

MOTION by Councilperson _______________________________________________

SUPPORTED by Councilperson ________________________________________________

YEAS COUNCIL NAYS
______ Alderman ______
______ Calvin ______
______ DeSana ______
______ Maiani ______
______ Sabuda ______
______ Schultz ______
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RESOLUTION

DATE: July 22, 2019

RESOLUTION by Councilperson  ________________________________________________

BE IT RESOLVED that Council Concurs with the recommendation of the Special Event
Coordinator, Fire Chief, Police Chief and Recreation Superintendent to approve the use of City
Parks and property on July 27th, 2019 from 10AM to 3PM for River Raisin National Battlefield
Park to hold their Junior Ranger Angler Program event, with specific use to include the
following:

· Bishop Park Fishing Pier
· Bishop Park area

BE IT FURTHER RESOLVED that Council approves this request provided the group add the
City of Wyandotte as additional insured to their insurance policy on all city property and execute
a hold harmless agreement as prepared by the Department of Legal Affairs.

I Move the adoption of the foregoing resolution.

MOTION by Councilperson _______________________________________________

SUPPORTED by Councilperson ________________________________________________

YEAS COUNCIL NAYS
______ Alderman ______
______ Calvin ______
______ DeSana ______
______ Maiani ______
______ Sabuda ______
______ Schultz ______
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RESOLUTION

DATE: July 22, 2019

RESOLUTION by Councilperson  ________________________________________________

BE IT RESOLVED that the Planned Development District Application for 2544 Biddle is hereby
referred to the Planning Commission for the required public hearing.

I Move the adoption of the foregoing resolution.

MOTION by Councilperson _______________________________________________

SUPPORTED by Councilperson ________________________________________________

YEAS COUNCIL NAYS

______ Alderman ______
______ Calvin ______
______ DeSana ______
______ Maiani ______
______ Sabuda ______
______ Schultz ______
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RESOLUTION

DATE: July 22, 2019

RESOLUTION by Councilperson  ________________________________________________

BE IT RESOLVED that the request to encroach into the Walnut Street Right-of-Way for the
installation of a boat lift at 23 Walnut as requested by David Adamczyk is hereby received and
placed on file; AND

BE IT RESOLVED that Council approves the request provided Mr. and Mrs. Adamczyk execute
a Grant of License/Hold Harmless Agreement as prepared by the Engineering Department and
approved by the Department of Legal Affairs; AND

BE IT FURTHER RESOLVED that the Council authorizes the Mayor and City Clerk to
executed said Grant of License.

I Move the adoption of the foregoing resolution.

MOTION by Councilperson _______________________________________________

SUPPORTED by Councilperson ________________________________________________

YEAS COUNCIL NAYS
______ Alderman ______
______ Calvin ______
______ DeSana ______
______ Maiani ______
______ Sabuda ______
______ Schultz ______
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RESOLUTION

DATE: July 22, 2019

RESOLUTION by Councilperson  ________________________________________________

BE IT RESOLVED that the Council concurs with the recommendation of the Fire Chief to enter
into the Master Educational Affiliation Agreement with Schoolcraft College; AND

BE IT FURTHER RESOLVED that the Mayor and Clerk are authorized to execute said
agreement.

I Move the adoption of the foregoing resolution.

MOTION by Councilperson _______________________________________________

SUPPORTED by Councilperson ________________________________________________

YEAS COUNCIL NAYS
______ Alderman ______
______ Calvin ______
______ DeSana ______
______ Maiani ______
______ Sabuda ______
______ Schultz ______



CITY OF WYANDOTTE 

REQUEST FOR COUNCIL ACTION 

 

 

MEETING DATE:   July 22, 2019                                            AGENDA ITEM # _____   
 

 

ITEM:  Branding, Marketing & Promotions Strategy 

 

 

PRESENTER:  Natalie Rankine, Special Projects Coordinator 

                    

INDIVIDUALS IN ATTENDANCE: N/A 

 

BACKGROUND:   Pursuant to Wyandotte’s participation in the Michigan Economic 

Development’s (MEDC) Redevelopment Ready Certification (RRC) program we are 

submitting the City of Wyandotte Branding, Marketing & Promotions Strategy.  This document 

has been reviewed by the MEDC and all city departments involved in marketing. 

 

STRATEGIC PLAN/GOALS:  We are committed to revitalizing the community through 

economic development, streamlining government and making government more transparent to its 

citizens. 

 

ACTION REQUESTED:  Adopt a resolution accepting the City’s Branding, Marketing & 

Promotions Strategy. 

 

BUDGET IMPLICATIONS & ACCOUNT NUMBER: N/A 

 

IMPLEMENTATION PLAN:  Submit the approved plan to the MEDC and post the Branding, 

Marketing & Promotions Strategy. 

 

COMMISSION RECOMMENDATION:  N/A 

 

CITY ADMINISTRATOR’S RECOMMENDATION:   

 

LEGAL COUNSEL’S RECOMMENDATION:  Concur 

 

MAYOR'S RECOMMENDATION:   

 

LIST OF ATTACHMENTS 

 

1. City of Wyandotte Branding, Marketing & Promotions Strategy. 
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MODEL RESOLUTION:  

 

RESOLUTION 

Wyandotte, Michigan   

Date:   June 22, 2019 

 

RESOLUTION by Councilperson_______________________________________________ 

 

WHEREAS, the MEDC has developed a program for certifying Redevelopment Ready 

Communities, and the City of Wyandotte desires to achieve that certification by implementing 

best practices and recommended strategies for redevelopment; and 

 

WHEREAS, the City of Wyandotte has engaged in the MEDC Redevelopment Ready 

Communities Program, in order receive Redevelopment Ready Communities Certification from 

the MEDC.   

 

NOW, THEREFORE, BE IT HERBY RESOLVED, by City Council that the Council accepts 

and approves the City of Wyandotte Branding, Marketing & Promotions Strategy as written. 

 

I move the adoption of the foregoing resolution. 

 

MOTION by 

Councilperson________________________________________________________________ 

 

Supported by Councilperson_____________________________________________________ 

 

 

YEAS                COUNCIL                   NAYS 

 

Alderman 

   Calvin 

Desana 

Maiani 

Sabuda 

Schultz 



 

 

 

 

 

BRANDING, MARKETING AND 

PROMOTIONS STRATEGY 
 

+ 
 

 

 

7/16/2019 CITY OF WYANDOTTE, MICHIGAN 
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MARKETING & PROMOTIONS STATEMENT 

The City of Wyandotte strives to provide proactive marketing and promotions which target 
residents, businesses and regional visitors by utilizing City of Wyandotte brand messaging as 
outlined in this document.  The City of Wyandotte shall utilize logos as defined on pages 12 & 
13 of this document. All marketing and promotions efforts should reflect the City’s Mission as 
defined on page 7. 

COMMUNITY MARKETING INTRODUCTION   

The City of Wyandotte Community Marketing Plan has been created to create a framework and 
action plan for effectively promoting the City’s services, community activities, events and other 
economic opportunities to current and potential community members, visitors, the business 
community and investors with the objective of motivating them to:  

• Support community events 

• Reside in the City of Wyandotte 

• Participate in public meetings/activities 

• Take the role of board members or commissioners 

• Support local business 

• Share information about Wyandotte with other people 

• Comment and engage on all City social media platforms 
 
This plan organizes the best marketing methods and is intended to be a guide for the variety of 
marketing tasks that need to be completed to further the City’s marketing goals of: 
 

• Attracting new businesses and investment to Wyandotte 

• Driving more traffic and sales to Wyandotte businesses 

• Increasing awareness of Wyandotte’s amenities, facilities and services 

• Achieving media exposure for the City 

• Garnering outside interest in visiting, living and doing business in Wyandotte 

• Encouraging visits to the city’s website and social media pages 

• Increasing lines of communications with community partners 

• Inspiring residents, businesses and visitors to become advocates for the City of Wyandotte 

• Inspiring current residents and businesses to continue to invest, advocate for, and cultivate 
experiences in the City of Wyandotte 
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PROCESS & BACKGROUND 

The development of this Strategy relied on the input of many individuals and synthesizes the 
efforts of several ongoing citywide initiatives.   The process employed to complete this Strategy 
included background research, targeted input from a group of key community stakeholders, and 
the development of strategies and initial marketing materials for use by City staff and partners.   

Background Research:  Background research included reviewing current marketing of 
neighboring cities, planning efforts of the City of Wyandotte and RRC sample documents.  

Existing Efforts:  A summary of existing marketing efforts is presented in this document. 

RRC Marketing and Promotions Steering Committee:  The steering committee met during 
the process and corresponded via email to make suggestions to the plan.  This committee 
consists of the following members: 

• Heather Thiede-Champlin, Special Events 

• Mayor Joseph R. Peterson 

• Natalie Rankine, Special Projects 

• Jess Rose, Museums Director 

• Julie Sadlowski, Executive Assistant to Mayor & Council 

• Patt Slack, Business Owner Rivers Edge Gallery 

Strategies & Implementation:  Outlines key action steps and proposed roles, 
responsibilities and timelines for enhancing the City of Wyandotte’s marketing and 
branding efforts.  These strategies will help guide future action by City staff and partners. 

TARGET AUDIENCES 

• Community Members (Businesses, residents, community organizations, property owners) 

• Investors (Local and non-local) 

• Neighboring Communities  

• News Media (Print media, television and radio media) 

• Visitors (regional and national) 
 

MARKETING RESPONSIBLITIES 
 
The strategies outlines in the marketing plan will only be successful if the City is able to have 
shared responsibility between staff and appointed and elected officials in collaboration with its 
area partners.  The goals of the plan will only be met through a shared commitment to implement 
the strategies outlined below delivered to the target marketing audiences.   
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BRAND DESCRIPTORS 
 
Brand descriptors when marketing should be conveyed directly and indirectly through brand 
messaging and images.  
 

• Family-friendly  

• Caring  

• Safe  

• Welcoming  

• Green  

• Charming  

• Informational  

• Open  

• Growing  

• Outstanding 

• Engaging  

• Vibrant  

• Active  

• Historic 

• Walkable 

• Waterfront 

• Exciting 

• Relaxing 

• Fun 

• Joyful 

• Accessible 

• Eclectic 

• Attractive 
 

ABOUT WYANDOTTE 
 
The City of Wyandotte has set itself apart in the region as a highly desirable waterfront 
community in which to live, work and visit. Our citizens have come to expect and rely on ethical, 
stable governance that is forward thinking and focused on building a community rich in culture 
and recreation, as well as commercial and industrial employment opportunities.  
 
Wyandotte’s citizens, employers and visitors enjoy the benefits of city services provided through 
our city Departments, Offices, Boards and Commissions. In our efforts to be a ‘Full-Service City’ 
(providing citizens with a full range of services to enhance the quality of life), we are committed 
to excellence in: effective leadership, fiscal responsibility, public safety, providing a sound 
municipal infrastructure, economic development, and intelligent, planned and managed growth.  
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We value partnerships with citizens, members of the business and development community, and 
with our regional neighbors. In addition to our strong small business community, we have two 
major employers:  BASF Corporation and Wyandotte Hospital.  Both of these organizations work 
with the City to promote and support city events, offerings and businesses to their staff and 
patrons. We recognize that the strength of these relationships is critical to the success of our 
community. Together, we are building a community to be enjoyed now and by generations to 
come. 

 
WEB PRESENCE 
 
The City of Wyandotte Website is and will remain a key tool to highlight this message at: 
www.wyandotte.net. 
 
Wyandotte Municipal Services offers electrical, water, internet, cable and telephone services to 
its citizens.  The Municipal Services website outlines these services: www.wyan.org 
 

MISSION STATEMENT 
 
The Mission of the City of Wyandotte, its elected officials, appointed officials, and city 
employees, is:  

• To provide the finest services and quality of life  

• To advocate for our heritage, economic development and the wise use of our riverfront  

• To excel technologically and to be financially responsible  

• To encourage and respect citizen participation and provide transparency in all city 
matters  

• To comply with and enforce all the requirements of our laws and regulations 

 

CURRENT DEMOGRAPHIC INFORMATION 
 
Data is taken from the most current 2010 Census unless otherwise noted 
 

• Square Miles: 5.3 

• Population: 25,883 

• Persons 65 Years and Over:  5,029  

• Persons Under 18 Years:  5,548 

• Persons Under 5 Years:  1,397 

• Median Age:  40.4 

• Households: 10,991 

• Median Housing Value (2015):  $84,800 

• Median Gross Rent (2015):  $728 

• Median Household Income (2015):  $51,237 

• Per Capita Income (2015):  $27,219 

• Persons in Poverty:  2,549 

http://www.wyandotte.net/
http://www.wyan.org/
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• Persons per Household:  2.35 

• College Bachelor’s Degree or Higher: 9.7% 
 

CITY ASSETS & SERVICES 
 

• City Parks: 200+ acres, 16 parks 

• Wyandotte Farmers Market (future) 

• Wyandotte Museums Campus 

• Wyandotte Recycling Center 

• Subscription Curbside Recycling & Yard Waste 

• Appliance Recycling & Rebate Program (WMS) 

• Grants & partnership for solar, wind & renewables (WMS) 

• Wyandotte Cable Studio:  Government access channel (WMS) 

 
MARKETING & PROMOTIONS OBJECTIVES  
 

• Define how the City of Wyandotte is distinct from other communities. 

• Deliberately and intentionally provide positive attention toward the city’s goals and 
events.  

 

MARKETING & PROMOTIONS GOAL 
 
The City of Wyandotte shall target marketing efforts towards specific audiences focusing on core 
brand messaging. 

 
EVENT MARKETING 
 
Event marketing is a critical advertising and promotional tool designed to focus on face-to-face 
interaction via a live event, such as a recreational or social event or to bring a product or service 
to the attention of the public.  The City benefits from these types of events by reinforcing the 
City’s brand, improving face-to-face communications, driving additional newsletter subscription, 
and creating opportunities to make new connections with residents and business.  
 
For City hosted, co-hosted or sponsored events, the appropriate City department involved in the 
event is required to work with the event organizers as soon as possible to develop a marketing 
strategy to maximize available funding to reach larger markets.  
 
If an organizer or promoter solicits the City to partner or host an event, City staff meets with 
event organizers to determine a sponsorship package that leverages the City’s investment in the 
event.  To help fund events, businesses are encouraged to assist with financial sponsorships or in-
kind services/donations. Sponsorship is beneficial for both parties.  Local businesses who get 
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involved in sponsoring a City event are expressing their belief in our future growth with their 
support.  In turn, they gain recognition as an event partner. 
 
Key events for promotion in Wyandotte include:  
 

• Wyandotte Street Art Fair 

• Third Fridays 

• Fishing Derby 

• Wyandotte Museum Events 

• Independence Day and Christmas Parades 

 

ADVERTISEMENT OF PRIORITY REDEVELOPMENT SITES 
 

• Priority Redevelopment Sites will have information published on the City’s website. 

• Assets of the sites will be highlighted on FB and Instagram and development opportunities 
and progress shared with the public and media. 

• Materials at available real estate networking events. 

• Word of mouth engagement with realtors and developers. 

• Showcase the City of Wyandotte’s current and future valuable assets including 

neighborhoods, business districts, services, hidden gems, green space, schools and offerings 
as they relate to the City’s Vision. 

 

MARKETING & PROMOTIONS MATERIALS 
 
The City of Wyandotte logo should be used on all official government materials including 
clothing, pins or vehicles that will be utilized by City staff (i.e. shirts, lapel pins, hats, etc.)  
 
The City of Wyandotte, Wyandotte Municipal Services, Art Fair, Wyandotte Museums, Farmers 
Market and Downtown Wyandotte logo may be used on promotional items that will not be used 
to identify the City in a professional or governmental manner (i.e. pens, note pads, etc.).  
 
Logo use on the City of Wyandotte marketing materials, promotional items and collateral pieces 
shall be in accordance with the adopted branding standards.  
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MEDIA RELATIONS 
 
Based on the City’s target audience, event or information being conveyed, key messages should 
be generated to engage with various media outlets.  Media relations play an important role in 
City branding and offer Wyandotte an opportunity to connect with stakeholders.  The following 
media tools should be used in media relations: 
 
Press Releases:  City staff will regularly issue press releases about important decisions, events, 
project updates and general information that will positively market the city. 
 
Banners, Signage & Billboards 
 
Media Relations:  Outside publicists, promotors, new outlets, radio & television 
 
Print advertising:  Advertisements in regional publications and the quarterly mailer “Wyandotte 
Today”. 
 
Social Media:  Informational posts about meetings, events and opportunities in the city. 
 
City E-Newsletter:  Published seasonally and during special events or marketing opportunities. 
 
Collateral Materials:  The City may want to develop issue-driven marketing pieces to share 
information, market a City-sponsored/hosted event or address a topic that will reinforce the 
City’s brand. 
 
Direct marketing, Business to business marketing 

 
SOCIAL MEDIA DISTRIBUTION PROCESS/PLAN 
 
Facebook: Posts are informative and contain links, pictures and videos to encourage 
engagement.  Pages include:  City of Wyandotte, Wyandotte Municipal Services, Wyandotte 
Museums, Wyandotte Street Art Fair, Wyandotte Farmers Market, Wyandotte Recreation, 
Wyandotte Beautification Commission, Wyandotte City of Festivals, Wyandotte Police 
Department, Friends of the Wyandotte Firefighters 
 
Twitter: Tweets are re-posts of the City’s Facebook page. Pages include:  City of Wyandotte, 
Wyandotte Municipal Services, Wyandotte Street Art Fair, Wyandotte Farmers Market, 
Downtown Wyandotte 
 
Instagram: Visual images are posted.  Pages include:  Wyandotte Street Art Fair, Downtown 
Wyandotte 
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SOCIAL MEDIA BRAND IMAGE 
 
Voice:  Wyandotte is a Government Entity, not a Political Entity.  Posts, engagement and efforts 
should share information that is time sensitive, relevant and community focused. Every post should 
relate back to the City.  
 
Tone: Posting content and marketing efforts should be done in a manner that makes Wyandotte 
seems approachable and friendly, while still sharing information in a professional manner.  
 
Goal: To provide information to our fans and followers and in order to show transparency with 
the goal of increasing engagement.  
 
Content Management: Department Heads are responsible for content unless otherwise noted.  
 
Banners: Department Heads will update social media banners as needed, based on season, city 
events, etc. Critical Information: Road work, Emergency Alerts, Power Outages, etc. should be 
posted immediately. Post should include all relevant information that is provided and if more 
information is required, contact should be made with correct individual. As new information is 
provided, updates must be posted until issue is resolved.  
 
Comment/ Inquiry Responses: Public questions and comments are responded to immediately. 
Responses always start off with a thank you and end with have a happy day, weekend, holiday, 
etc. If you don’t know the answer, a sample response should be: “Thank you for your question. 
We have forwarded the concern/question to the appropriate person and as soon as we hear 
back, we will let you know. Thank you again.”  
 
Cross Promotion:  

• Promote other accounts for the City. Ex: Promote other Wyandotte-owned (Art Fair, 
Farmers Market, etc.) Facebook and Twitter pages.   

• Promote events and information across the various accounts. Ex: Posts about parks 
receiving a grant should be shared on City of Wyandotte Page with a congratulations 
message.  

 
Engagement:  

• Make sure all nouns (person, place and/or thing) are tagged in all posts.  

• Like & Follow various businesses (especially ones that we tag or that tag us.)  

• Create & publish visitor posts on other pages  
 
Events: Upcoming events should be promoted one week and one day in advanced, as well as the 
morning of the event. (For larger events, additional promotion will be required.)  
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Non-Critical Information: City holiday closings, special hours, public hearing notices, employment 
opportunities, seasonal information, due dates, etc. will be posted as needed. 
 
City Meetings: When meetings are announced on social media, the following message should be 
included if applicable, “If you’re unable to attend tonight’s meeting, you can watch it LIVE on 
Wyandotte Cable Channel 16 or you may stream it online at www.wyandotte.net.”  
 
In addition to the above, all users shall follow the City’s social media use guidelines.  
 

LOGOS 

Purpose 

The City of Wyandotte logo works to represent the city in all areas.  All official governmental 
documents, files and forms as well as select promotional materials will feature the City of 
Wyandotte logo.  Other logos are used to promote different facets of city government. 

City of Wyandotte Logo 

The City of Wyandotte official seal is the main logo used on all official 
city correspondence. 

 

City Web Logo 

The City web logo takes elements of the main city logo 
and simplifies the logo for use on the city website.  

 

Wyandotte Municipal Services Logo 

The main graphic of the main city logo is used as a 
main element in the Wyandotte Municipal Services 
logo.    
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Art Fair Logo 

The Art Fair logo ‘Art’ is used to promote the Wyandotte Street Art Fair 
along with the tagline ‘Find Art in Wyandotte’.  Variations of this logo 
with other added elements are used to promote the street fair. 

 

 

 

 

 

Wyandotte Museums Logo 

The Wyandotte Museums Logo depicts the Wyandotte Museum and is 
used in Wyandotte Museums promotional material.  

 

 

 

 

Wyandotte Farmers Market Logo 

The Wyandotte Farmers Market logo is used to promote the 
Wyandotte Farmers Market. 
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Downtown Wyandotte Logo 

The Downtown Development Authority utilizes this logo for 
promotional purposes. 

 

 

Clean Spacing 

All logos are most effective when set in a clean and clear 

environment.  This mean that there must be ample space between the 

logo and other art elements being used.  This space should equal to 

the width of ¼” on all sides of the logo. 

 

Minimum of ¼” clear space on all 4 sides 

Color Usage 

When printed in color, the Main City Logo and Wyandotte Municipal Services Logo should be 

blue as shown below.  The logo may be converted to black or white.  When placed on a dark 

background, a white version of the logo should be used.  When placed on a lighter background, 

a black, full color or greyscale logo will need to be used.  When placing the logo on a 

photographic background, the logo must still be easy to read. 

RGB | 0 – 94 – 184 

CMYK | 99 – 50 – 0 – 0 

Pantone 300 C 

When printed in color, the Downtown Wyandotte Logo should be printed in the colors as 

specified below.  The logo may be converted to black or white.  When placed on a dark 

background, a white version of the logo should be used.  When placed on a lighter background, 

a black, full color or greyscale logo will need to be used.  When placing the logo on a 

photographic background, the logo must still be easy to read. 

RGB | 225 – 209 – 5 

CMYK | 0 – 17 – 99 – 0 

Pantone 136 C 
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RGB | 115 – 163 – 83 

CMYK | 60 – 17 – 87 – 2 

Pantone 7737 C 

RGB | 71 – 142 – 176 

CMYK | 72 – 31 – 18 – 3 

Pantone 7697 U 

 

When printed in color, the Wyandotte Farmers Market Logo should be printed in the colors as 

specified below.  The logo may be converted to black or white.  When placed on a dark 

background, a white version of the logo should be used.  When placed on a lighter background, 

a black, full color or greyscale logo will need to be used.  When placing the logo on a 

photographic background, the logo must still be easy to read. 

RGB | 123 – 29 – 28 

CMYK | 31 – 96 – 93 – 39 

Pantone 7609 C 

 

RGB | 65 – 85 – 61 

CMYK | 73 – 49 – 79 – 35 

Pantone 2410 C 

TAGLINES 

The City of Wyandotte 

 ‘An Historic Waterfront Community’ 

‘Wyandotte, City of Festivals’ 

Art Fair Tagline 

‘Find Art in Wyandotte’ 

Downtown Wyandotte Tagline 

‘Downriver’s Downtown’ 



RESOLUTION

DATE: July 22, 2019

RESOLUTION by Councilperson  ________________________________________________

WHEREAS, the MEDC has developed a program for certifying Redevelopment Ready
Communities, and the City of Wyandotte desires to achieve that certification by implementing
best practices and recommended strategies for redevelopment; and

WHEREAS, the City of Wyandotte has engaged in the MEDC Redevelopment Ready
Communities Program, in order receive Redevelopment Ready Communities Certification from
the MEDC.

NOW, THEREFORE, BE IT HERBY RESOLVED, by City Council that the Council accepts
and approves the City of Wyandotte Branding, Marketing & Promotions Strategy as written.

I Move the adoption of the foregoing resolution.

MOTION by Councilperson _______________________________________________

SUPPORTED by Councilperson ________________________________________________

YEAS COUNCIL NAYS
______ Alderman ______
______ Calvin ______
______ DeSana ______
______ Maiani ______
______ Sabuda ______
______ Schultz ______



July 22,2019

Mr. and Mrs. Armiak will be building this home to sell.
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RESOLUTION

DATE: July 22, 2019

RESOLUTION by Councilperson  ________________________________________________

BE IT RESOLVED that the communication from the City Engineer regarding the City owned
property located at former 2726 9th Street is hereby received and placed on file; AND

BE IT FURTHER RESOLVED that the Council concurs with the recommendation to sell the
property known as former 2726 9th Street to Scott and Susan Armiak in the amount of
$10,000.00; AND

BE IT FURTHER RESOLVED that if the Purchaser(s), Scott and Susan Armiak do not
undertake development within six (6) months from time of closing and complete construction
within one (1) year will result in Seller’s right to repurchase property including any
improvements for Eight Thousand ($8,000.00) Dollars.  A condition will be placed on the Deed
that will include this contingency;

NOW THEREFORE, BE IT FURTHER RESOLVED that the Mayor and City Clerk are hereby
authorized to execute the Offer to Purchase Real Estate for the property known as former 2726
9th Street, between Scott and Susan Armiak and the City of Wyandotte for $10,000 as presented
to Council.

I Move the adoption of the foregoing resolution.

MOTION by Councilperson _______________________________________________

SUPPORTED by Councilperson ________________________________________________

YEAS COUNCIL NAYS
______ Alderman ______
______ Calvin ______
______ DeSana ______
______ Maiani ______
______ Sabuda ______
______ Schultz ______



 (19' x 166.96')
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RESOLUTION

DATE: July 22, 2019

RESOLUTION by Councilperson  ________________________________________________

BE IT RESOLVED that Council concurs with the communication from the City Engineer
regarding the sale of a portion of the Former 161 St. Johns, Wyandotte; AND

BE IT FURTHER RESOLVED that Council accepts the offer from Gary and Jessica Gilliand, to
acquire 19 feet of the former 161 St Johns for the amount of $950.00, AND

BE IT FURTHER RESOLVED that the Department of Legal Affairs is hereby directed to
prepare the necessary documents and the Mayor and Clerk are hereby authorized to sign said
Documents.

I Move the adoption of the foregoing resolution.

MOTION by Councilperson _______________________________________________

SUPPORTED by Councilperson ________________________________________________

YEAS COUNCIL NAYS
______ Alderman ______
______ Calvin ______
______ DeSana ______
______ Maiani ______
______ Sabuda ______
______ Schultz ______



Approved W. Look
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RESOLUTION

DATE: July 22, 2019

RESOLUTION by Councilperson  ________________________________________________

BE IT RESOLVED by the City Council that Council concurs with the recommendation of the
City Engineer regarding the purchase of Wayne County Tax Reverted Properties for economic
redevelopment; AND

BE IT RESOLVED that Council approves the acquisitions of the following property known as
Tax Id No.:  57-004-01-0129-310, Former 237 Bondie in the amount of $1,265.35 from TIFA
Acquisition Account.

I Move the adoption of the foregoing resolution.

MOTION by Councilperson _______________________________________________

SUPPORTED by Councilperson ________________________________________________

YEAS COUNCIL NAYS
______ Alderman ______
______ Calvin ______
______ DeSana ______
______ Maiani ______
______ Sabuda ______
______ Schultz ______



CITY OF WYANDOTTE 

REQUEST FOR COUNCIL ACTION 

 

 

MEETING DATE: July 22, 2019 AGENDA ITEM # ____   
 

 

ITEM:     The Senior Alliance 2020-2022 Multi-Year Plan (MYP) 

 

 

PRESENTER:  Mayor Joseph R. Peterson 

 

INDIVIDUALS IN ATTENDANCE:   n/a 

                    

BACKGROUND:      The Senior Alliance (TSA) provides services to older adults within the 34 

communities of southern and western Wayne County.  The Office of Services to the Aging 

requires TSA to request a resolution approving the MYP from each local unit of government in 

their planning and services area.  (A copy of the plan is available for your review at The Senior 

Alliance website: www.aaa1c.org and the link was provided to you via email for your review)  

 

The TSA Board has recommended acceptance of this plan and requests that each municipality 

adopt a resolution supporting the TSA 2020-2022 Multi-Year Plan (MYP) as submitted by The 

Senior Alliance. 

 

STRATEGIC PLAN/GOALS:   To provide transparency in all city matters and to comply with 

and enforce all the requirements of our laws and regulations. 

 

ACTION REQUESTED:   Adopt a resolution approving the TSA’s MYP.  

 

BUDGET IMPLICATIONS & ACCOUNT NUMBER:  n/a 

 

 

IMPLEMENTATION PLAN:   n/a 

 

 

COMMISSION RECOMMENDATION: n/a 

 

 

CITY ADMINISTRATOR’S RECOMMENDATION:   n/a 

 

 

LEGAL COUNSEL’S RECOMMENDATION: n/a 

 

 

MAYOR'S RECOMMENDATION:  

 

 

Late Item

http://www.aaa1c.org/


LIST OF ATTACHMENTS: Letter from The Senior Alliance   

 

MODEL RESOLUTION:  

 
RESOLUTION        Wyandotte, Michigan   

          Date:   July 22, 2019 

 

WHEREAS, the City of Wyandotte, Wayne County, Michigan recognizes the role of The Senior Alliance 

as the designated Area Agency on Aging for Southern and Western Wayne County to be responsible for 

planning, developing, coordinating, monitoring, and managing a comprehensive organized service delivery 

system of services for older adults and caregivers. 

 

WHEREAS, the 34 communities of Southern and Western Wayne County, including the City of 

Wyandotte comprises the Planning and Service Area to the agency’s governing body. 

 

WHEREAS, the Aging and Adult Services Agency require local Area Agencies on Aging to request 

approvals of their Annual Implementation Plan from their local governments. 

 

WHEREAS, The Senior Alliance has submitted the plan to this honorable body in accordance with federal 

and state laws. 

 

WHEREAS, The Senior Alliance has held a public hearing for client, caregiver, and service provider 

population feedback which contributed to the development of the Multi-Year Plan for  

Fiscal Years (FY) 2020-2022. 

 

NOW, THEREFORE, BE IT RESOLVED, that this honorable body of the City of Wyandotte approves the 

Multi-Year Plan for Fiscal Years (FY) 2020-2022, as presented to the City.  

 

 

I move the adoption of the foregoing resolution. 

 

 

 

MOTION by Councilperson ______________________________________________________ 

 

Supported by Councilperson____________________________________________________        
 

   

   YEAS               COUNCIL  NAYS 

       

  ______  Alderman  ______   

  ______  Calvin   ______ 

  ______  DeSana  ______ 

  ______  Maiani   ______ 

  ______  Sabuda   ______ 

  ______  Schultz  ______ 

  

 







RESOLUTION

DATE: July 22, 2019

RESOLUTION by Councilperson  ________________________________________________

WHEREAS, the City of Wyandotte, Wayne County, Michigan recognizes the role of The Senior
Alliance as the designated Area Agency on Aging for Southern and Western Wayne County to
be responsible for planning, developing, coordinating, monitoring, and managing a
comprehensive organized service delivery system of services for older adults and caregivers.

WHEREAS, the 34 communities of Southern and Western Wayne County, including the City of
Wyandotte comprises the Planning and Service Area to the agency’s governing body.

WHEREAS, the Aging and Adult Services Agency require local Area Agencies on Aging to
request approvals of their Annual Implementation Plan from their local governments.

WHEREAS, The Senior Alliance has submitted the plan to this honorable body in accordance
with federal and state laws.

WHEREAS, The Senior Alliance has held a public hearing for client, caregiver, and service
provider population feedback which contributed to the development of the Multi-Year Plan for
Fiscal Years (FY) 2020-2022.

NOW, THEREFORE, BE IT RESOLVED, that this honorable body of the City of Wyandotte
approves the Multi-Year Plan for Fiscal Years (FY) 2020-2022, as presented to the City.

I Move the adoption of the foregoing resolution.

MOTION by Councilperson _______________________________________________

SUPPORTED by Councilperson ________________________________________________

YEAS COUNCIL NAYS
______ Alderman ______
______ Calvin ______
______ DeSana ______
______ Maiani ______
______ Sabuda ______
______ Schultz ______



BILLS & ACCOUNTS







































































BILLS & ACCOUNTS

RESOLUTION

DATE: July 22, 2019

RESOLUTION by Councilperson  ________________________________________________

RESOLVED that the total bills and accounts of $2,896,722.32 as presented by the Mayor and
City Clerk are hereby APPROVED for payment.

I Move the adoption of the foregoing resolution.

MOTION by Councilperson _______________________________________________

SUPPORTED by Councilperson ________________________________________________

YEAS COUNCIL NAYS

______ Alderman ______
______ Calvin ______
______ DeSana ______
______ Maiani ______
______ Sabuda ______
______ Schultz ______



REPORTS & MINUTES







RECEIPT REGISTER FOR CITY OF WYANDOTTE 1/1Page:07/17/2019 02:15 PM
User: jrose
DB: Wyandotte

Post Date from 06/01/2019 - 06/30/2019   Open And Completed Receipts

 AmountReceived OfWkstnCashierDateReceipt #   
  Distribution   Description

ORRIN JOHNSONjrose06/03/2019745138   C
150.00 Reserve-Museum101-000-257-071RESERVE-MUSEUMRM

LOG CABIN RENTAL
BALANCE PAYMENT
MAY 25, 2019 RENTAL DATE

MUSEUM DONATIONSjrose06/03/2019745139   C
212.00 Reserve-Museum101-000-257-071RESERVE-MUSEUMRM

APRIL & MAY 2019

SHARON HAMILTONjrose06/26/2019750417   C
125.00 Reserve-Museum101-000-257-071RESERVE-MUSEUMRM

LOG CABIN
BALANCE PAYMENT
JUNE 15, 2019 RENTAL

BRUCE SININGERjrose06/26/2019750418   C
75.00 Reserve-Museum101-000-257-071RESERVE-MUSEUMRM

MUSIC AT THE MUSEUM
MAY LESSONS
15 LESSONS

ANNE RONCOjrose06/26/2019750420   C
100.00 Reserve-Museum101-000-257-071RESERVE-MUSEUMRM

SPONSORSHIP
2019 PIE & ICE CREAM SOCIAL

GRANZEIER AND BLANKENSHIP PLCjrose06/26/2019750422   C
625.00 MARX HOME RENTAL101-000-655-021MARX HOME RENTALMH

MARX HOME RENT
JUNE 13 - JULY 13, 2019

1,287.00 TOTAL - ALL FUNDS:                 

1,287.00 101 General Fund
*** TOTAL BY FUND ***

1,287.00 TOTAL - ALL GL NUMBERS:            

625.00 101-000-655-021 MARX HOME RENTAL
662.00 101-000-257-071 Reserve-Museum

*** TOTAL BY GL DISTRIBUTION ***

1,287.00 Total of 6 Receipts 
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